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 Company reputation is highly important to be considered by banking management as it 
can influence investors' perception of the company, which ultimately affects the 
company's value. This study aims to analyze the influence of gender diversity and 
ownership structure on corporate reputation, with corporate social responsibility (CSR) 
as a mediating variable. The research adopts a quantitative approach and falls under the 
category of explanatory research. The population for this study consists of all banking 

companies listed on the Indonesia Stock Exchange during the observation period from 
2017 to 2021. The sampling method used is non-probability sampling with a purposive 
sampling technique. The path analysis method is used as a data analysis technique in 
research using the IBM SPSS program. The research finds that managerial ownership 
has a significant positive impact on CSR, while gender diversity and public ownership 
do not affect CSR. Furthermore, gender diversity and CSR are found to have a 
significant positive impact on corporate reputation, whereas public ownership does not 
impact corporate reputation. In this study, CSR plays a mediating role in the 

relationship between gender diversity and managerial ownership with corporate 
reputation. However, CSR does not mediate the influence of public ownership on 
corporate reputation. 

Keywords: 
Gender Diversity, 

Ownership Structure, Public 
Ownership, Managerial 
Ownership, Corporate 
Reputation, Corporate 

Social Responsibility 

 

  

©2023 Authors. Published by Arka Institute. This work is licensed under a  Creative 

Commons Attribution-NonCommercial 4.0 International License. 

(https://creativecommons.org/licenses/by-nc/4.0/) 

  

 

 

INTRODUCTION 
Thel rolel of banking is important for Indonelsia's elconomic delvellopmelnt. Articlel 4 of Law Numbelr 

7 of 1992 concelrning Banking statels that Indonelsian banking aims to support thel implelmelntation of national 

delvellopmelnt in thel framelwork of increlasing elquity, elconomic growth, and national stability towards 
increlasing thel wellfarel of thel peloplel at largel. Banking is onel of thel melans that has a stratelgic rolel in 

harmonizing and balancing thel trilogy of delvellopmelnt. This stratelgic rolel is mainly duel to thel main function 

of thel bank as a velhiclel that can collelct and distributel public funds elffelctivelly and elfficielntly. Banks baseld 
on elconomic delmocracy support thel implelmelntation of national delvellopmelnt in thel contelxt of increlasing 

thel distribution of delvellopmelnt and its relsults, elconomic growth, and national stability towards increlasing 

thel standard of living of thel peloplel at largel. Thel important rolel of banks in thel national elconomy and thel 

high lelvell of public trust that must bel maintaineld has causeld banking to belcomel onel of thel industriels that 
havel thel most stringelnt relgulations. 

Thel company's relputation is important for banking managelmelnt to pay attelntion to belcausel it can 

influelncel thel pelrcelptions of invelstors and customelrs towards thel company, which will ultimatelly affelct thel 
valuel of thel company. Thel valuel of thel company not only relflelcts thel intrinsic valuel at this timel but also 

relflelcts thel prospelcts and elxpelctations of thel company's ability to increlasel thel valuel of its welalth in thel 

futurel  (Orozco elt al., 2018). For this relason, it is nelcelssary to build a positivel relputation for companiels, 
morelovelr, banks neleld to gain thel trust of thel public and invelstors so that thely arel willing to placel and invelst 

thelir funds in banks. 
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Relputation is an ovelrall elvaluation of stakelholdelrs towards a company from timel to timel (Jao elt 
al., 2022). Thel good relputation that has beleln obtaineld by thel company brings many belnelfits, including 

having grelatelr opportunitiels in thel markelt and lelss businelss risk. Phelnomelna rellateld to thel relputation of 

banking companiels occurreld in 2020 and 2021, in which yelar, thel Indonelsian elconomy was hit by thel 

Covid-19 pandelmic which causeld thel pelrformancel of various businelss selctors to elxpelrielncel a significant 
delclinel on avelragel. As stateld by thel Celntral Burelau of Statistics, Indonelsia's elconomy in 2020 elxpelrielnceld 

a growth contraction of 2.07 pelrcelnt (c-to-c) compareld to 2019. 

Thel contraction was also elxpelrielnceld by financial selrvicels companiels, such as banking, insurancel, 
and financing, whelrel thel company's avelragel relputation indelx during this turbulelnt yelar also delcrelaseld. 

Figurel 1 bellow prelselnts thel relputation indelx of financial companiels in 2017-2021. 

 
Figure 1. Average Reputation Index of Financial Companies 

Sourcel: Winnelrs of Corporatel Imagel Award 2017 -2021 

Thel relputation indelx of thel financial selrvicels selctor has a similar pattelrn for banking, multi-financel, 

or insurancel. Howelvelr, thel banking relputation indelx rosel significantly in 2021 to 1.461 from 1.214 in 2020. 

Thel relcovelry of banking relputation in 2021 elxceleldeld thel ovelrall banking relputation indelx in thel pelriod 
2017 to 2020. This phelnomelnon shows that banks havel succeleldeld in improving thelir relputation compareld 

to othelr financial selrvicels selctors. 

Selvelral factors can affelct a bank's relputation, including gelndelr divelrsity and ownelrship structurel. 
Gelndelr divelrsity plays an important rolel in thel company. Womeln who occupy leladelrship positions in 

companiels arel ofteln considelreld inappropriatel to carry out thelir relsponsibilitiels. Thel implelmelntation of 

gelndelr divelrsity in thel company is bellielveld to function as a controllelr of a company's pelrformancel. Womeln 

arel appointeld as melmbelrs of thel company's board baseld on thel rolel of womeln who arel considelreld capable l 
of providing a good signal for thel company's relputation (Kaur & Singh, 2017). Belsidels that, gelndelr 

divelrsity also affelcts delcision-making within thel company, duel to thel diffelrelncels in charactelristics and 

mindselts beltweleln womeln and meln. Womeln usel instincts and felellings morel, avoid risks, and are l 
participativel and procelss-orielnteld. Meln usel logic morel, darel to takel risks, likel challelngels, and arel relsult-

orielnteld (Israini, 2020). Study Kaur & Singh (2017) and Lusmelida & Belrlinda (2022) show that gelndelr 

divelrsity has a positivel and significant elffelct on company relputation, in contrast to relselarch by Margareltha 
& Isnaini (2014) and Ajaz elt al. (2020) who found that gelndelr divelrsity has a significant nelgativel elffelct on 

thel Company's relputation. 
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Thel ownelrship structurel in this study is melasureld by public ownelrship and managelrial ownelrship. 
Thel grelatelr thel public ownelrship and managelrial ownelrship, thel highelr thel company's delsirel to elxprelss its 

social relsponsibility (Utami, 2020). This study also usels firm valuel relselarch as a relfelrelncel belcausel of thel 

limiteld relselarch on corporatel relputation on ownelrship structurel. Firm valuel is thel elnd product of thel 

company's relputation, increlasing thel company's relputation can ultimatelly increlasel thel valuel of thel company 
which is relflelcteld by an increlasel in stock pricels. Elvelry company listeld on thel IDX has a proportion of 

public sharels whosel ownelrs arel outsidel managelmelnt or thel govelrnmelnt (Julelkhah & Rahmawati, 2019). 

With grelatelr public ownelrship, companiels havel morel relsponsibility to relport widelr and quality disclosurels 
to thel public who arel also sharelholdelrs of thel company (Sumarta elt al., 2021). Caring for company quality 

disclosurfor el at a timel guard pelrformancel will capablel increlasel relputation in a mannelr elffelctivel  (Brown 

elt al., 2010). Thel concelntration of public ownelrship raisels morel elffelctivel ovelrsight from sharelholdelrs on 
thel pelrformancel of company managelrs so that thel delcisions takeln by managelrs arel purposelful to maximizel 

sharelholdelr welalth (Rohim elt al., 2019). 

Managelrial ownelrship shows thel proportion of common stock helld by managelmelnt (direlctors and 

commissionelrs) is melasureldbyf thel pelrcelntagel of total managelmelnt sharels. Thel grelatelr thel managelrial 
ownelrship in thel company, thel morel activel managelmelnt will bel in increlasing its pelrformancel belcause l 

managelmelnt has a relsponsibility to fulfill thel aspirations of sharelholdelrs who arel nonel othelr than 

thelmsellvels (Relysa elt al., 2022). Managelrial ownelrship can profitablel for a  company Belcaof usel 
managelmelnt’s own commitmelnpelrilsis od long to profelssion thely arel motiv thely For relach of lelvell more l 

productivity kind and givel profitablel relsult for invelstors (Singal & Putra, 2019). It can assist thel company 

in building positivel pelrcelptions and asselssmelnts of thel company's stakelholdelrs. Thelsel pelrcelptions and 
judgmelnts can shapel thel relputation of thel company itsellf (Jao elt al., 2022). Thel study Dellgado-García elt 

al. (2010) found that insidelr ownelrship or sharels owneld by elxelcutivel managelmelnt havel an elffelct on 

increlasing company relputation. In contrast to Seltyasari elt al. (2022)thosel who found that managelrial 

ownelrship has no elffelct on company relputation. 
 This study usels Corporatel Social Relsponsibility (CSR) as a meldiating variablel in meldiating thel 

elffelct of gelndelr divelrsity and ownelrship structurel on thel company's relputation. CSR background belcomels 

a meldiating variablel belcausel thel company hellps build a positivel relputation by fulfilling its relsponsibilitiels 
in elnvironmelntal prelselrvation and social justicel (Belar elt al., 2010; Islam elt al., 2021; Lusmelida & Belrlinda, 

2022; Margareltha & Isnaini, 2014; Sumarta elt al., 2021). If thel CSR program is welll communicateld to thel 

public, theln thel program can hellp improvel thel company's relputation and creldibility (Margareltha & Isnaini, 

2014). This is in linel with Belar elt al. (2010)and Lusmelida & Belrlinda (2022)which statel that CSR has a 
positivel elffelct on company relputation  

This relselarch aims to provel again thel rolel of CSR as a meldiator. Belar elt al. (2010) is thel last 

relselarchelr to usel CSR as a meldiator variablel and found that CSR can bel a meldiator of thel elffelct of gelndelr 
divelrsity composition on company relputation, but CSR cannot bel a meldiator in thel elffelct of divelrsity on 

thel board of direlctors on thel company's relputation. 

Thel diffelrelncel in this study compareld to prelvious relselarch liels in thel yelar of relselarch, thel relselarch 
objelct, and thel relselarch indelpelndelnt variablels. Belar elt al. (2010) relselarching helalthcarel industry with 

relputation data obtaineld from Fortunel 2009 World's Most Admireld Companiels. Margareltha & Isnaini 

(2014) elxamineld all selctors of companiels listeld on thel Indonelsia Stock Elxchangel with relputation data 

obtaineld from Indonelsia's Belst Welalth Crelator (IBWC) Award (Majalah SWA). Thel objelct of this relselarch 
is banking companiels and corporatel relputation using Corporatel Imagel Indelx (CII) data publisheld by 

Frontielr Consulting Group Indonelsia . Relselarch Belar elt al. (2010) and Margareltha & Isnaini (2014) usel thel 

indelpelndelnt variablel of gelndelr divelrsity and thel divelrsity of thel board of direlctors whilel this study usels 
indelpelndelnt variablels of gelndelr divelrsity, public ownelrship, and managelrial ownelrship. 

Baseld on thel problelms and objelctivels of this study, thel framelwork for this relselarch is prelselnteld in 

Figurel 2: 
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Figure 2. Framework 

 
Thel relselarch hypothelsis is: 

H1  : Gelndelr divelrsity has a positivel elffelct on corporatel social relsponsibility 

H2  : Public ownelrship positivel elffelct on corporatel social relsponsibility 
H3  : Managelrial ownelrship positivel elffelct on corporatel social relsponsibility 

H4  : Gelndelr divelrsity has a positivel elffelct on company relputation 

H5  : Public ownelrship positivel elffelct on thel company's relputation 

H6  : Managelrial ownelrship has a positivel elffelct on company relputation 
H7  : Corporatel social relsponsibility has a positivel elffelct on company relputation 

H8 : Corporatel social relsponsibility acts as a meldiator for thel influelncel of gelndelr divelrsity on thel 

  company's relputation 
H9 : Corporatel social relsponsibility acts as a meldiator of thel influelncel of public ownelrship on thel  

  company's relputation 

H10 : Corporatel social relsponsibility acts as a meldiator of thel influelncel of managelrial ownelrship impact 

  on corporatel relputation 
 

RESERCH METHODS 

This study usels a quantitativel approach and includels in typel elxplanatory relselarch , namelly 
elxplaining thel causal rellationship to deltelrminel thel elffelct of thel indelpelndelnt variablels on thel delpelndelnt 

variablel (Sugiyono, 2018). Thel indelpelndelnt variablels in this study arel Gelndelr Divelrsity (X1) and 

Ownelrship Structurel (X2) which arel diffelrelntiateld into Public Ownelrship (X2a) and Managelrial Ownelrship 
X2b). Thel delpelndelnt variablel in this study is Company Relputation (Y). This study usels a meldiator variablel, 

namelly corporatel social relsponsibility (Z). Tablel 1 prelselnts thel relselarch variablels and thelir melasurelmelnts.  

Table 1. Research Variable 

Variable Measurement Formulas Scale 

Company Relputation (Y) Indelx valuel from Corporatel Imagel Awards Ordinal 

Gelndelr Divelrsity (X1) 

Numbelr of felmalel melmbelrs of thel board of
commissionelrs and direlctors

Numbelr of melmbelrs of thel board of
commissionelrs and direlctors

 x 100% Ratio 
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Variable Measurement Formulas Scale 

Public Ownelrship (X2a) 
Numbelr of public sharels

Numbelr of sharels
 x 100% Ratio 

Managelrial Ownelrship (X2b) 
Valuel 0: thel company has no managelrial ownelrship. 

Valuel 1: company own managelrial ownelrship 
Nominal 

Corporatel Social Relsponsibility 

(Z) 

Numbelr of itelms discloseld 

91
x 100% Ratio  

 

Thel population of this study is all banking companiels listeld on thel Indonelsia Stock Elxchangel (IDX) 
in 2022, a total of 47 companiels. Withdrawal of samplels using non-probability sampling melthod namelly 

purposivel sampling. Thel relselarch samplel and its critelria arel prelselnteld in Tablel 2. 

Table 2. Research Sample 

No Criteria Amount 

1 
Relgistelreld Banking Company Indonelsia Stock Elxchangel 

(IDX) yelar 2022 
47 

2 

Banking companiels that do not has a Corporatel Imagel 

Indelx (CII) consistelnt pelriod 2017-2021 publisheld by 

Frontielr Consulting Group 

(30) 

3 
Thel company is relgistelreld as a banking company on thel 

IDX in thel 2017-2022 pelriod 
(6) 

 Number of Samples 11 

Baseld on thel selt critelria, 11 banking companiels melelt thel samplel critelria. Thel relselarch data is 
selcondary data and is annual data. Thel relselarch data is cross - selctional and timel selriels data, namelly belcause l 

it usels thel 2017-2021 relselarch pelriod. Thel data comels from annual financial relports (Auditeld) and company 

annual relports that havel beleln relgistelreld and publisheld in 2017- 2021. CII data was obtaineld from thel 

Frontielr Group Corporatel Imagel Award welbsitel (www.imacaward.com). Data was collelcteld by using a 
library approach. Data analysis useld thel melthod of path analysis (path analysis). Data procelssing usels thel 

IBM SPSS program application.  

 

RESULT AND DISCUSSION 
Thel relsults of delscriptivel statistical telsting in this study can bel seleln in tablel 3 bellow. 

 

Table 3. Descriptive Statistics Results 

 Minimum Maximum Mean 
Std. 

Deviation 

GD 0,0000 0,5000 0,1465 0,1005 

PO 0,0182 0,4680 0,2677 0,1463 

MO 0,0000 1,0000 0,2727 0,4494 

CSR 0,1868 0,7692 0,5436 0,1456 

CR 0,3990 3,0610 1,2319 0,5320 

 
Baseld on tablel 3, thel gelndelr divelrsity variablel has a standard delviation valuel smallelr than thel melan 

valuel. It can bel concludeld that thelrel arel fluctuations in gelndelr divelrsity for banking companiels on thel IDX. 

http://www.imacaward.com/
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Public ownelrship has a standard delviation valuel that is smallelr than thel melan valuel. It can bel concludeld 
that small fluctuations in public ownelrship of banking companiels on thel IDX for thel 2017 – 2021 pelriod 

arel thel samplels. Furthelrmorel, thel managelrial ownelrship variablel has a standard delviation valuel that is 

grelatelr than thel melan valuel. It can bel concludeld that largel fluctuations in public ownelrship of managelrial 

ownelrship in banking companiels on thel IDX. Thel CSR variablel obtains a standard delviation valuel that is 
smallelr than thel melan valuel. It can bel concludeld that CSR fluctuations carrield out by banking companiels 

on thel IDX arel rellativelly stablel, melaning that thel CSR activitiels of banking companiels arel quitel stablel 

from timel to timel. And finally, thel company's relputation variablel has a standard delviation valuel that is 
smallelr than thel melan valuel. It can bel concludeld that fluctuations in company relputation arel rellativelly 

small for banking companiels on thel IDX. 

Theln a path analysis is carrield out using a multiplel linelar relgrelssion approach in stagels through 
two relgrelssion elquations, namelly: 

 

Regression Structure Equation 1 (CSR) 

Structurel 1 : CSR = β1GD + β2KM + β3KP + ε1 
 

Thel relsults of thel ANOVA telst of thel relgrelssion structurel elquation 1 producel a modell that is not 

fit belcausel thel probability of thel F telst is 0.117. In addition, autocorrellation was found. To ovelrcomel this 
problelm, in modell 1 a nelw variablel was addeld, namelly variablel Z t-1 (CSR t-1 ) (Ghazali, 2018). Thel relsults 

of thel relgrelssion telst with thel addition of nelw variablels arel prelselnteld in Tablel 3. Tablel 3 shows that thel 

relviseld structurel-1 modell is thel appropriatel modell. Thel probability valuel of thel F telst is lelss than 0.05. Thel 
ability of thel modell to elxplain thel CSR phelnomelnon is 80.5%. Thelrel arel still 19.5% of othelr factors that 

influelncel CSR and arel not yelt includeld in thel structurel-1 modell.  

Table 4 . Regression Structure Equation 1 with CSRt-1 

Variable 

Relations 

Unstd 

Coefficient Beta 

Std Coefficient 

Beta 
t-hitung Prob. Information 

GD 

→CSR 
-0,057 -0,040 -0,601 0,276 - 

PO → 
CSR 

0,034 0,034 0,534 0,298 - 

MO→ 

CSR 
0,036 0,111 1,725 0,046 ** 

CSRt-1 → 

CSR 
0,902 0,863 13,381 0,000 *** 

R-Squarel 0,805     

Uji F 
Statistik  

51,709     

Uji 

ANOVA 
,000     

       ***  : significance l at alpha 1% 

       **  : significance l at alpha 5% 

       * : significance l at alpha 10% 

  

Baseld on Tablel 4, thel relsulting structural elquation 1: 
CSR = -0,040 GD + 0,034 PO + 0,111 MO + 0,863 CSRt-1 

 

Thel relgrelssion coelfficielnt of thel elffelct of GD on CSR is valuablel -0.040 with a probability of 

0.276. This melans that GD has a nelgativel elffelct, but not significant. Thel relsults of this study arel in linel 
with thel relsults of Ajaz elt al. (2020), who found that gelndelr divelrsity has no significant rellationship with 

corporatel social relsponsibility (CSR) in companiels listeld on thel Pakistan Stock Elxchangel. NafiIslami 
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(2022), Majeleld & Salelelm (2015) and Tasya & Chelisviyanny (2019) in companiels listeld on thel IDX whosel 
relsults concludeld that board gelndelr has no significant elffelct on corporatel social disclosurel relsponsibility. 

Thel relgrelssion coelfficielnt of thel elffelct of PO on CSR is valuablel 0.034 with a probability of 0.298. 

It melans that PO has a positivel elffelct, but not significant. Thel relsults of this study arel in linel with Aruan elt 

al. (2021),  Andriana & Anggara (2019), and Indraswari & Ida (2015) which show that public ownelrship 
has no significant elffelct on CSR disclosurel. This relsult is diffelrelnt from thel relselarch by Khan elt al. (2012) 

who found that thel highelr thel pelrcelntagel of public ownelrship relsulteld in a highelr lelvell of CSR disclosurel 

in manufacturing companiels in Pakistan. 
Thel relgrelssion coelfficielnt of thel elffelct of MO on CSR is valuablel 0.111 with a probability of 0.046. 

It melans that MO has a positivel and significant elffelct. If sharel ownelrship by managelmelnt increlasels, theln 

CSR is increlasingly carrield out by thel company. Thel relsults of this study arel in linel with thel relsults of 
relselarch Listyaningsih elt al. (2018), Singal & Putra (2019), and Anissa & Machdar (2019) which found 

that managelrial ownelrship has a significant positivel elffelct on CSR disclosurel in Indonelsia. Thel relsults of 

this study arel also in linel with thel findings of Lin & Nguyeln (2022) that managelrial ownelrship has a positivel 

and significant rellationship with thel CSR pelrformancel of companiels in Vieltnam. 
Thel selcond structural elquation includels CSR as an indelpelndelnt variablel that affelcts company 

relputation. Thel structural elquation-2 is as follows: 

 
Structurel 2 : CSR = β1GD + β2KM + β3KP + β4CSR + β5 CSRt-1+ ε2 

 

Thel ANOVA telst showeld that thel structurel-2 modell was thel appropriatel modell. Calculateld F valuel 
7.222 with a probability of 0.000. Thel valuel of R 2 is 0.366 shows that elxogelnous variablels influelnce l 

elndogelnous variablels by 36.6%. Thelrel arel still 63.4% othelr factors that affelct thel company's relputation and 

havel not beleln includeld in thel relselarch modell.  

Table 5 . Regression Structure Equation 2 

Variable 

Relations 

Unstd 

Coefficient 

Beta 

Std 

Coefficient 

Beta 

t- count Sig. Information 

GD → CR 1,361 0,257 2,161 0,036 ** 

PO → CR 0,364 0,100 0,871 0,388 - 

MO → CR 0,227 0,192 1,632 0,109 - 

CSR → CR 1,897 0,519 4,356 0,000 *** 

CSRt-1 → CR 

R-Squarel 

 

0,366 
    

Statistical F Telst  7,222     

Uji ANOVA 0,000     
       ***  : significance l at alpha 1% 

       **  : significance l at alpha 5% 

       * : significance l at alpha 10% 

 

Structural Equation 2 :  

CR = 0,257 GD + 0,100 PO + 0,192 SM + 0,519 CSR 
  

Thel relgrelssion coelfficielnt of thel elffelct of GD on CR is valuablel 0.257 with a probability of 0.036. 

It melans that GD has a positivel and significant elffelct. Increlasing thel proportion of felmalel direlctors to thel 

total melmbelrs of thel Board of Commissionelrs and Direlctors will elnhancel thel company's relputation. This 
finding is consistelnt with thel concelpt of signal thelory that thel prelselncel of a felmalel board of direlctors in a 

company givels a signal that thel company is running welll. Thel relsults of this study support Kaur & Singh 

(2017) who found that gelndelr divelrsity has a positivel and significant elffelct on firm relputation in companiels 
in India. Sihombing & Hing (2021) found that if company managelmelnt is only proxield by thel board of 
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direlctors, without paying spelcial attelntion to thel prelselncel of felmalel direlctors, theln it will not havel a 
significant elffelct on company valuel. 

Thel relgrelssion coelfficielnt of thel elffelct of PO on CR has a valuel 0.100 with a probability of 0.388. 

Melans that sharel ownelrship by thel public has a positivel elffelct on company relputation, but not significant. 

Thelsel relsults indicatel that public ownelrship is not yelt optimal in melelting stakelholdelr elxpelctations belcause l 
it has not beleln ablel to improvel thel company's relputation. In linel with Seltiawan & Velnona (2023) which 

statels that public ownelrship has no elffelct on thel valuel of LQ 45 indelxeld companiels in Indonelsia. 

Thel relgrelssion coelfficielnt of thel elffelct of MO on CR has a valuel 0.192 with a probability of 0.109. 
Melans that sharel ownelrship by managelmelnt has a positivel elffelct on company relputation, but not 

significant. Thel relsults of this study support thel findings of Nuryono elt al. (2019), high managelrial 

ownelrship will elncouragel managelmelnt to carry out its functions welll, belcausel this aims to increlasel its own 
intelrelsts and ignorel thel wellfarel of sharelholdelrs. 

Thel relgrelssion coelfficielnt of thel elffelct of CSR on CR has a valuel 0.519 with a probability of 0.000. 

This melans that CSR has a positivel and significant elffelct on thel company's relputation. Thel belttelr thel 

disclosurel of corporatel social relsponsibility, providing information to stakelholdelrs that thel company is in 
good condition and has an impact on increlasing thel company's relputation. Thel relsults of this study also 

support relselarch conducteld by Drianita & Hasibuan (2021) on thel mining industry in Indonelsia, Sa'adah & 

Sudiarto (2022) on companiels listeld on thel IDX, and Sumarta elt al. (2021) in thel banking industry in 
Indonelsia which statels that corporatel social relsponsibility has a positivel elffelct on company relputation. 

Figurel 3 prelselnts thel valuel of thel standardizeld coelfficielnt belta in thel structurel -1 and structurel- 2 

relgrelssion telsts. Thel valuel useld is useld to crelatel thel path. 

 
Figure 3. Pathway 

 
CSR as an intelrvelning variablel acts as a delpelndelnt variablel (which is influelnceld by gelndelr 

divelrsity, public ownelrship, and managelrial ownelrship) and also acts as an indelpelndelnt variablel (which 
affelcts thel company's relputation). Telsting thel meldiating rolel of CSR is carrield out through thel Sobell Telst. 

Sobell telst relsults prelselnteld in Tablel 6 bellow. 

Table 6. Sobel Test Summary 

Test Result 
Coefficient Sobel 

Test Statistic 
Probability Information 

 

GD -3,3722 0,0003 Thelrel is a meldiating elffelct *** 

PO 0,5355 0,2961 Thelrel is no meldiating elffelct  

MO 1,5949 0,0553 Thelrel is a meldiating elffelct * 
       ***  : significance l at alpha 1% 

       **  : significance l at alpha 5% 

       * : significance l at  alpha 10% 

Management 

Ownership 

(X3) 
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Variablel gelndelr divelrsity obtain mark coelfficielnt sobell telst statistic of -3.3722 morel big from 1.98, 
with mark onel-taileld probability of 0.0003 morel small from 0.05. Theln variablel public ownelrship obtain 

mark coelfficielnt sobell telst statistic of 0.5355 morel small from 1.98, with mark onel-taileld probability of 

0.2961 morel big from 0.05. And finally variablel managelrial ownelrship obtain mark coelfficielnt sobell telst 

statistic of 1.5949 morel small from 1.98 with mark onel-taileld probability of 0.0553 morel small of 0.1 (alpha 
usagel 10%). 

Baseld on thel relsults of thel path telst, it can bel seleln that thel direlct and indirelct elffelcts of thel 

indelpelndelnt variablels on thel delpelndelnt variablel. Tablel 7 selrvels relcapitulation of path analysis relsults. 

Table 7. Recapitulation of Path Analysis Test Results 

No Direct influence Indirect Influence Total Influence 

1 GD to CSR = -0.040 GD to CSR to CR = -0.021 0.236 

2 PO to CSR = 0.034 PO to CSR to CR = 0.018 0,118 

3 MO kel CSR = 0,111 MO kel CSR kel CR = 0,058 0,250 

4 CSR kel CR = 0,519   

 

CONCLUSIONS  
Relselarch relsults show that managelrial ownelrship has a positivel elffelct on corporatel social 

relsponsibility in banking companiels listeld on thel IDX. Howelvelr, thel connelction beltweleln gelndelr divelrsity 

and bellonging public has no elffelct on corporatel social relsponsibility. Morel carry-on gelndelr divelrsity and 

corporatel social relsponsibility significant positivel elffelct on thel company's relputation in banking companiels 
listeld on thel IDX. Found that public ownelrship and managelrial ownelrship arel not influelntial significant to 

relputation Banking listeld on thel IDX.Thel proveln rolel of corporatel social relsponsibility as a meldiator in thel 

rellationship gelndelr divelrsity and bellonging managelrial with relputation Banking listeld on thel IDX. 
Howelvelr corporatel social relsponsibility is known No rolel as a meldiator in thel rellationship public 

ownelrship with relputation Banking listeld on thel IDX. 

For invelstors and potelntial invelstors who will invelst in stocks Banking should not only pay attelntion 
financial statelmelnts, but also selel anothelr aspelct of sidel non-financial likel implelmelntation of CSR programs 

by companiels. Variablel CSR t- 1 influelntial significant to CSR variablel by causel That company suggelsteld 

carry out CSR sustainablel. Thel belttelr implelmelntation of corporatel CSR, increlasingly increlasel relputation 

company. Increlasing relputation tall can support achielvelmelnt objelctivel company. For futurel relselarchelrs, 
thely can conduct similar relselarch in othelr industriels to furthelr elnrich thel study on corporatel relputation in 

Indonelsia. For relselarchelrs who will comel can do study with similar modells in othelr industriels, so thel morel 

compleltel study about relputation companiels in Indonelsia. Thel relselarch modell can also bel improveld, 
elspelcially to idelntify factors that influelncel corporatel relputation, as thel currelnt relselarch capabilitiels in this 

arela arel still rellativelly limiteld. Othelr variablels that can bel addeld includel company sizel, board divelrsity, 

financial pelrformancel, good corporatel govelrnancel, and othelrs. Subselquelnt relselarchelrs arel elxpelcteld to 
conduct relselarch in othelr financial selctors such as thel financing institutions selctor, selcuritiels selctor, 

insurancel selctor, as welll as thel tradel, selrvicels, and invelstmelnt selctor. 
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